
HOW TO
EXECUTE A
SUCCESSFUL
EVENT
Top Tips and Tricks

Start with the end goal in sight.  When
you walk away thinking, "Wow that was
a huge success," what were the end
results that thrilled you? START with
those desired results in mind as you
plan your next event.

KNOW YOUR GOALS
AND OBJECTIVES

Do your research on the expected
attendee.  You can often get a general

profile from the event organizer or from
someone who has attended or exhibited

at a similar event previously. Plan
everything from your message to your

giveaways, based on your audience. 

WHO IS YOUR
AUDIENCE?

Once you have a good idea about who
your attendee is, think about everything
from their perspective.  Which of their
interests, needs, and dislikes do you
need to respect and address?

PUT YOURSELF IN THE
ATTENDEE'S SHOES

Help your attendee see the story of
your company or organization

fulfilling their needs or solving their
problem by presenting if as a story

of how it is now vs. how it could be.  
Help them envision it. .

BECOME A
STORYTELLER

REACH, ENGAGE, EXPERIENCE, CONNECT



There is no better way for a company to
be memorable than to create an

unforgettable experience.  If your
potential client/consumer can see it, feel
it, smell it, LIVE it, they will never forget

you.  Furthermore that buzz will spread
throughout the event room, drawing

even more crowds to your activation.

BETTER YET, LET THEM
EXPERIENCE IT

Nothing creates more of a draw than
FUN!  Whether it's the general
ambiance of your activation or the
people who are interacting with the
attendees, the overall atmosphere has
to be full of smiles, laughter, and
celebration.  No one wants to hang out
with you if you're all business all the
time.

HAVE FUN!

As busy as shows and conventions can
get, it's easy to focus on the attendees.
But often some of the best connections
you can make are with the show
sponsors and fellow exhibitors.  They
may be a great source for suppliers,
referrals, or even advice.

DON'T FORGET TO
MAKE CONNECTIONS

REACH, ENGAGE, EXPERIENCE, CONNECT

All the contacts you made and leads you
generated are useless if you don't
follow up. Don't count on them to reach
out to you, even if they said they would.
The more quickly you follow up, the
better an impression you will make.

FOLLOW UP, FOLLOW
UP, FOLLOW UP

Once your event has concluded and
you're feeling especially positive about
its success, the last thing you want is a
complicated break down and exit.
Planning in advance and making the
right contacts and connections can
make all the difference in the world.

END ON A HIGH NOTE


